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THE DARKSIDE OF TECHNO-
EDUCATION

What are our devices doing to us?

JONATHAN MASTERS

WIDERLENSPRODUCTIONS.COM

TECH HAS MADE LIFE EASIER

• WE CAN COMMUNICATE FASTER THAN

EVER BEFORE.

• CELL PHONES

• EMAIL

• TEXT MESSAGING

• GROUP MESSAGING

• VIDEO CONFERENCING

• KNOWLEDGE IS AT THE TIPS OF OUR

FINGERS (LITERALLY). 

• “SIRI . . .”

• “ALEXA . . .”

• “OK GOOGLE . . .”

• SO IS SHOPPING.

• 82% OF AMERICAN HOUSEHOLDS

HAVE AMAZON PRIME.

HTTPS://WWW.DIGITALCOMMERCE360.COM/2019/07/11/82-OF-US-HOUSEHOLDS-HAVE-A-AMAZON-PRIME-
MEMBERSHIP/

SO . . . 
• WHY DO WE HAVE SO MANY DEVICES?

• WHY DO WE GIVE DEVICES SO MUCH OF OUR TIME?

• WHY (WHEN WE KNOW IT’S UNHEALTHY) DO WE CONTINUE

TO USE THEM (SOMETIMES EVEN MORE)?

• IT WAS DESIGNED THAT WAY.

WE ARE DOPAMINE ADDICTS
• THIS IS THE REASON FACEBOOK

INTENTIONALLY ONLY HAD A “LIKE” 
BUTTON FOR SO LONG.

• EVEN NOW, MOST IMPULSE BUTTONS
ON SOCIAL MEDIA ARE POSITIVE.

• MANY APPS FOLLOW VEGAS MODEL: 
BRIGHT COLORS, NOISE, YOU GET

SOMETHING WHEN YOU PLAY.

“SOCIAL VALIDATION

FEEDBACK LOOP”

https://www.youtube.com/watch?v=R7jar4KgKxs

Sean Parker

ERIC BISHOFF
LIFETIME WRESTLING PROMOTER – WCW, WWE

• NEWS AND WRESTLING ARE THE MOST

ENDURING AND POPULAR CONTENT.

• “THEY DON’T MAKE YOU THINK; THEY

MAKE YOU FEEL.” 9:20 – 11:04

• “WHAT IF I TOLD YOU YOU’D ELECT A

PROFESSIONAL WRESTLER TO BECOME

PRESIDENT.” 12:54 - END

https://www.youtube.com/watch?v=n2RCT6Li4UQ

I Gave Up My Phone 
for a Few Hours a Day, 
and It Changed My 
Damn Life

By: Cassie Shortsleeve

Nomophobia = 
Fear of being w/o your smartphone.
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• FOMO – FEAR OF MISSING OUT
• FEAR OF MISSING A FAMILY EMERGENCY

• FEAR OF MISSING A TIMELY / WITTY REPLY

• FEAR OF MISSING WHAT HE SAID

• FEAR OF MISSING WHAT SHE WORE

• FEAR OF NOT KNOWING

• FEAR OF BEING LEFT OUT

• WEAPONIZES ON OUR NATURAL
DESIRE TO CONNECT SOCIALLY.  

BRAIN HACKING

https://www.youtube.com/watch?v=awAMTQZmvPE stop at 4:40

“Tech 
companies 
are in a 
race to the 
base of the 
brain.”

FEELINGS HAPPEN FASTER
• AMYGDALA

• PART OF BRAIN STEM

• FIRST TO DEVELOP EVOLVE

• CONTROLS SURVIVAL

• FEAR / ANGER & SEX

• HYPOCAMPUS

• CONTROLS MEMORY

• PREFRONTAL CORTEX

• LAST TO DEVELOP (THROUGH AGE 25)

• HIGHER LEVEL THINKING

• LEARNING

• REASONING / DECISION MAKING

• IMPULSE CONTROL

How does the media hack our brain?

*CLICK BAIT*

Garbage in; Garbage out.

Decision Fatigue
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SIDE EFFECT = EXTREMISM
• WE ARE NATURALLY SELF-PRESERVATIVE / 

SELF-CENTERED

• CONFIRMATION BIAS

• WE TEND TO SEARCH FOR ANSWERS THAT

PROVE OUR POINT.

• RELATIVISM

• YOUR TRUTH AND MY TRUTH DON’T
CONFLICT AND CAN COEXIST.

• EASY ANSWERS MADE IN A SNAP (IMPULSE).

• OPPOSED BY . . .

• JUDEO-CHRISTIAN FOUNDATION

• KANTIANISM

• UTILITARIANISM

• MINDFULNESS (TRUE BUDDHISM)

• TAO TE CHING (ANCIENT CHINESE

BOOK OF WISDOM)

• ALL REQUIRE HIGHER LEVEL THINKING.

BUT IS ALL SOCIAL MEDIA 
REALY GARBAGE???

https://www.youtube.com/watch?v=okbvC7mXRbQ

Facebook’s 
own internal 
research.

The research we have seen is that using social 
media apps to connect with other people . . .

TO WHAT END?

We assist companies to take our money

STAT THAT!!!

Live in-game betting.
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• 82% OF AMERICAN HOUSEHOLDS

HAVE PRIME.

• TRACKING OUR BUYING DATA

AND PATTERNS TO REFRESH
HOMEPAGES BASED ON

ALGORITHMS.

• PUT PRODUCTS IN COOKIES WHEN

YOU LEAVE SITE.

• TRACK SALES DATA FROM BUSINESS “PARTNERS” TO BUY
OR BANKRUPT THEM.

• 50% IN ALL ONLINE $ SPENT ON AMAZON.

• 2017 AMAZON PAID $0 CORPORATE TAXES.

• CURRENTLY, TRACK WORKER'S PRODUCTIVITY AND FIRES
VIA ALGORITHM W/O HUMAN CONTACT.

AMAZON’S AD CAMPAIGN

Janelle Henderson

“When you walk into an Amazon 
fulfillment center, it’s like walking into 
the chocolate factory, and you won a 
golden ticket.”

MUST RUNS
Tilting Local News   2:49-3:46

“Hopefully we get to a point 
where our revenue is so 
significant that we can do 
puppies and Iraq” 

-Sam Zell, Tribune Corp.

“Good Native Advertising is just 
not meant to be trickery.  It’s 
meant to be publisher sharing its 
storytelling with a marketer.”

https://www.youtube.com/watch?v=GvtNyOzGogc&t=977s

Private Business 
using political 
tensions for profit.
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$$ 17,940,730   $$

Moved to tik tok

Very little accountability because the technology 
develops faster than our understanding & caution.

“Public Health Risk”

“There are correlations 
between pornography 
use and mental and 
physical illnesses; 
difficulty forming or 
maintaining intimate 
relationships; unhealthy 
brain development 
and cognitive function 
[and] deviant, 
problematic, or 
dangerous sexual 
behavior.”

DALAI LLAMA 
• OUR REACTION TO AN EVENT DICTATES OUR EMOTIONAL IMPACT.

• EMOTIONS EFFECT MOOD.  MOOD EFFECTS TEMPERAMENT.

• CHANGING OUR REACTIVE EMOTION

• CAN CHANGE OUR MOOD

• CAN CHANGE OUR TEMPERAMENT

• E + R = O       EVENT + REACTION = OUTCOME

• DESTRUCTIVE EMOTIONS BY DR. DANIEL GOLEMAN

HOW DO WE FIX IT?
• SUBSCRIBE TO A PERIODICAL.

• PUT APP ICONS IN A FOLDER (OFF HOME SCREEN)

• NO CELL PHONE ZONES (GET IT OUT OF YOUR POCKET)
• PUT A BOWL IN THE KITCHEN & EVERYONE IN HOUSE DEPOSITS IT (EVEN GUESTS)

• LEAVE IT IN THE CAR WHEN YOU GO OUT.
• MOVIE, DINNER, CONCERT, CHURCH . . .

• LEAVE IT IN YOUR DESK, OFF OR UNABLE TO BE ALERTED.
• USE OFFICE PHONE TO BE ALERTED ICE.

• LESS DEVICES = LESS STRESS

• TAKE THE 24-HOUR CHALLENGE.

• WAIT UNTIL 8TH .ORG

FLIP PHONES FOR KIDS
What are our devices doing to us?

JONATHAN MASTERS

WIDERLENSPRODUCTIONS.COM
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• MOST OF US CONSIDER OURSELVES AND OUR KIDS “GOOD PEOPLE” 
WITHOUT EVER DEFINING THOSE QUALITIES OR EVALUATING IF WE
TRULY HAVE THEM.

• WE AREN’T GOOD PEOPLE:
• WAR, RAPE, MURDER, TERROR, RACISM, SELF-CENTERED, GREED, 

LYING, CHEATING, STEALING, GLUTTONY, LUST, SLOTH, PRIDE, 
ANGER/RAGE, SELF-RIGHTEOUSNESS.

• EACH OF US HAS SUCCUMBED TO THESE IN A FORM.
• WE WANT TO BELIEVE OUR GOOD ACTIONS OUTWEIGH THE BAD. 

• (I’M A GOOD PERSON)

• WHEN WE KNOW HOW MUCH WE TRULY IMPACT EACH OTHER, IT
CAN CRIPPLE US.

• PUSHING DOWN BELIEFS TO “GET ALONG” OR “DON’T ROCK THE

BOAT”

• LETTING KIDS PICK THEIR NAME AND GENDER TO “NOT MESS THEM UP.”

• CHILDREN ARE NOT “BORN GOOD” / “NATURALLY GOOD.”

Share with the SM 
apps causing problem.

Kolberg’s Theory on Moral Development Based on Piaget’s Cognitive Development Theory

Obedience / Punishment – Birth to 2ish

• MOST CRUCIAL STAGE; WHERE CONNECTIONS (BOTH NEURAL AND

RELATIONAL) ARE FIRST MADE.
• ZERO, ZERO, ZERO TECH TIME!!!

• BRAINS ARE NOT DEVELOPED ENOUGH TO PROCESS.

• LEADS TO ATTENTION PROBLEMS.

• BEST PRACTICES:
• TALK, TALK, TALK TO YOUR KID. (20,000 WORDS A DAY)

• PLAY, PLAY, PLAY ON THE FLOOR.
• ALL KIDS NEED MODELING TO TRY SOMETHING NEW.

• READ, READ, READ TO YOUR KIDS. (1,000 BOOKS BY KINDERGARTEN)

“Nine and ten-year old kids 
spending more than seven 
hours a day using such 
devices show signs of 
premature thinning of the 
cortex, the brain’s 
outermost layer that 
processes sensory 
information.”

“the concern that 
investigators like I have 
is, that we’re sort of in 
the midst of a natural 
kind of uncontrolled 
experiment on the next 
generation of children.”

Attachment theory

• CHILDREN NEED 1 DEFINED CAREGIVER THAT

THEY CAN CONSISTENTLY BOND WITH.
• THIS CREATES A SAFE BASE FROM WHICH TO

EXPLORE THE WORLD.
• WITHOUT THIS, KIDS GROW TO BECOME

INSECURE AND NEEDY.

• ATTACHMENT CANNOT BE 
FOSTERED IF PARENT OR CHILD 
IS STARING AT A SCREEN!!!

https://www.youtube.com/watch?v=WjOowWxOXCg
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Self-Interest (MINE) - Preschool
• “EFFORT IS MADE TO SECURE GREATEST BENEFIT

FOR ONESELF.”
• SELFISHNESS IS NATURAL.

• WE NEED TO MEET THE NEEDS OF KIDS.
• WE NEED TO TEACH SHARING & SELF-CONTROL.

• KIDS WILL TANTRUM IF THEY FIND IT BENEFITS.
• PARENTS MUST OUTLAST KIDS ON WHAT’S IMPORTANT.

• A STITCH IN TIME SAVES NINE.
• STANFORD MARSHMALLOW TEST.

• BEST PRACTICES:
• CONTINUE READING; BE CONSCIOUS OF MESSAGES.
• START ASKING EMPATHETIC QUESTIONS ABOUT ACTIONS.
• LIMIT SCREENS (LESS THAN HOUR A DAY).
• SCREEN MESSAGES: NO SASSY OR DEFIANT CHARACTERS

IF YOU DON’T WANT KIDS TO ACT THAT WAY.

“Hook ‘em early” = tantrums in stores.

https://www.commonsensemedia.org/marketing-to-kids/what-is-the-impact-of-advertising-on-kids

Conformity & Interpersonal Accord –
Early Elementary

• “EFFORT IS MADE TO SECURE APPROVAL AND MAINTAIN FRIENDLY
RELATIONSHIPS WITH OTHERS.”

• TEACHERS, SCHOOL, AND ESPECIALLY PEERS START TO CONTRIBUTE
TO DEVELOPMENT AS MUCH (OR MORE) THAN GUARDIANS.
• IT’S A MATTER OF QUANTITY AND QUALITY OF TIME SPENT.

• KIDS MAY SEE A DIFFERENCE BETWEEN HOME VALUES AND SOCIAL

VALUES.
• PARENTS NEED A RATIONALE / EXPLANATION FOR WHY WE DO

THINGS A CERTAIN WAY.

• BEST PRACTICES:
• ASK QUESTIONS ABOUT SCHOOL, FRIENDS, AND PLAY.

• ASK HOW HE/SHE FELT ABOUT SITUATION.

• HELP KIDS UNDERSTAND MOTIVATORS OF OTHERS (EMPATHY) AND

HOW THEY CAN ACT / REACT NEXT TIME.

Don’t (Necessarily) Follow the Pack
• FIGHT THE TREND TO GIVE KIDS PERSONAL VIDEO

GAMES AND/OR TABLETS / PCS.
• WHEN YOU OPEN THAT FLOODGATE, YOU WILL HAVE

DIFFICULTY STEMMING IT FROM THE PUSH OF YOUR FAMILY
AND KIDS.

• WAITUNTIL8TH.ORG

• BE THE “FUN” HOUSE!
• HAVE TANGIBLE TOYS OR A PLAN TO PLAY.

• PARKS, BIKES, SCOOTERS, SPORTS, SIDEWALK CHALK, 
LEGOS, SQUIRT GUNS, SLIP’N’SLIDE, IMAGINARY PLAY.

• ZOO, LIBRARY, POOL, FREE CONCERT.
• COACH AN ACTIVITY.

• BEST IF YOU’RE OFF YOUR PHONE TO SUPERVISE / 
INTERACT. (MODELING)

Authority and Social Order – Late Elementary
• THE PROOF IS IN THE PUDDING.

• YOUR EFFORTS AT MAKING A MORAL FOUNDATION WILL BECOME

APPARENT.

• KIDS WILL EITHER INVEST FOR THE BETTERMENT OF SOCIETY OR UNFULFILLED

KIDS WILL START PUSHING BACK.

• SCREENS EXACERBATE THIS BECAUSE CONTENT SCALES TOWARD THE

EXTREME TO GET ATTENTION.
• KIDS WILL MIMIC INFLUENCE(R)S.

• BEST PRACTICES:
• CLOSELY MONITOR WHO YOUR KIDS ARE “FOLLOWING.”

• “SHOW ME YOUR FRIENDS; I’LL SHOW YOU YOUR FUTURE.”

• DEVICES IN PUBLIC AREAS. CAN BE CHECKED ANYTIME. 

• FAMILY . . . GAME, DINNER, MOVIE, WALK, BIKE RIDE, HIKE.
• GET KIDS IRL.

• IF YOU HAVEN’T ALREADY, INTRODUCE CHORES (ALLOWANCE).

If I can’t be the GOAT, why try?

• KIDS ABSORBED IN THE MESSAGING OF MEDIA WILL GET EASILY

FRUSTRATED UNLESS WE ARE THERE TO COACH THEM TO THE NEXT STEP.
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Social Contract - Teens

• “MUTUAL BENEFIT; MORAL VS. LEGAL; 
UTILITARIAN.”
• WELL DEVELOPED KIDS WILL START TO WEIGH THE

BENEFITS FOR EVERYONE. (EMPATHY)
• KIDS WILL START TO NOTICE THE EVILS OF THE WORLD

AND ATTEMPT TO INSERT THEMSELVES INTO THE ACTION
STEPS.
• SOCIAL JUSTICE.

• MALDEVELOPED KIDS WILL TAKE ON ROLL OF
“OUTSIDER.”
• DRASTIC CHANGES IN MOOD, FRIENDS, APPEARANCE, 

INTERESTS.
• MARKERS OF MENTAL UNWELLNESS AND PRECURSOR TO

SUICIDE.

Don’t give up / Don’t lose touch!!!

• BEST PRACTICES:
• BECOME A FAN.

• ENCOURAGE KIDS' POSITIVE PURSUITS & EXPRESSION.

• COLLABORATE ON TECH AND OTHER LIMITS

• KIDS CAN HAVE INPUT, BUT YOUR DECISION IS FINAL.

• MAKE EXPECTATIONS AND CONSEQUENCES EXPLICIT.
• WORK THROUGH WHY SOME ACTIONS MAY NOT

BENEFIT THEM OVER TIME.
• TEACH WISDOM, DISCERNMENT, PERSPECTIVE.
• USE CURRENT EVENT EXAMPLES.

https://www.youtube.com/watch?v=_Lx5VmAdZSI

Explain that 
business prioritizes

Profits Over People

• “IT’S EASIER TO INSPIRE PEOPLE TO ANGER

THAN IT IS TO OTHER EMOTIONS.”

• “FACEBOOK HAS REALIZED THAT IF THEY

CHANGE THE ALGORITHM TO BE SAFER, 
PEOPLE WILL SPEND LESS TIME ON THE SITE, 
THEY’LL CLICK LESS ADS, THEY’LL MAKE LESS
MONEY.”

• “FACEBOOK’S OWN RESEARCH SAYS

AS THESE YOUNG WOMEN BEGIN TO

CONSUME EATING DISORDER CONTENT, 
THEY GET MORE AND MORE DEPRESSED, 
AND IT ACTUALLY MAKES THEM USE THE

AP MORE.”

• SOCIAL-MEDIA ESSENTIALLY AMPLIFIES
THE WORST OF HUMAN NATURE.

UNREALISTIC IMAGES

90% of young women report using a filter 
or editing their photos before posting.

https://medicalxpress.com/news/2021-03-percent-young-women-filter-photos.html

“Public Health Risk”

“There are correlations between pornography use and mental and 
physical illnesses; difficulty forming or maintaining intimate relationships; 
unhealthy brain development and cognitive function [and] deviant, 
problematic, or dangerous sexual behavior.”
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Objectifying our bodies leads to 
extreme lack of empathy.

There is hope . . .

BIRTH TO 2 - CAN’T HOLD THEM ENOUGH; 
NO SCREENS; TALK, TALK, TALK; 
MANIPULATIVES (SWITCH REGULARLY); GET

ON THE FLOOR.
PRE-SCHOOL - READ, READ, READ, 
READ!!! PUZZLES; BUILDING BLOCKS, 
SIDEWALK CHALK, COLORING BOOKS.
ELEMENTARY - CONTINUE TO READ WITH

CHILD READING SOME.  BOARD AND

CARD GAMES (PROBLEM SOLVING; NOT

EVERYONE WINS).  BIKES / BLADES / 
SPORTS (COMBAT CHILDHOOD OBESITY)

MIDDLE - KID’S CHOICE READING (READ

WITH AND/OR DISCUSS); ASK QUESTIONS

(WOULD YOU RATHER); KID’S CHOICE IN

GAMES; TEACH FITNESS; DISCUSS MEDIA

CHOICES; SUBSCRIBE TO A MAGAZINE.
SECONDARY - READ (SOME) ASSIGNED

READING; SIT WITH THEM DURING

HOMEWORK; ASK QUESTIONS; CREATE

TECH BOUNDARIES.
POST-SECONDARY - ASK QUESTIONS; 
ENGAGE IN MORAL, POLITICAL, RELIGIOUS

DISCUSSION; HOLD JUDGEMENTS; GIVE

ADVICE WITH CHOICES.

THANK YOU FOR YOUR TIME

GO OUT THERE & SAVE THE WORLD 
ONE KID AT A TIME

www.widerlensproductions.com
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